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College essays got you 
Stressed out?!! 

 
Write	  Way	  to	  College	  

can help. 
 

From brainstorming ideas to polishing the final 
draft, Write	  Way	  to	  College offers individualized 

coaching from Sarah Magill, an experienced 
journalist, editor and writing teacher. 

 
Over the years, Write	  Way	  to	  College has worked 
with students accepted to such schools as Notre 
Dame, Cornell, Miami and Fordham, as well as to 

the Fulbright Scholars Program. 

 
Contact Write	  Way	  to	  College on Facebook or at (614)306-

7075. 
 
 
 

ter Department

Best of luck to the 2011-12 staffs of 
Arlingtonian, Norwester & Bare!

UAHS Language Arts,  
Communication & Theater Department

N o rw e s t e r
Upper Arlington High school

Yearbook
2011-2012

cindy tovell 
willow house Design consultant

486-8266 or e-mail: clTov16@aol.com
    http://cindysdecor.willowhouse.com
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what are you planning to do for 
halloween?

“i’m not planning 
on trick-or-treating, 
but a group of us 
are going to dress 
up as my friend 
max frecker and go 
chase after some 
girls.”

Senior Mickey Croxton

TreNDiNg ToPicS comPileD by cASSie lowery 

“i’ll probably hand 
out candy and 
watch the world 
series. i might 
dress up, but i’m 
not really sure yet 
what all i’ll end up 
doing.”

Freshman Chandler Freeman

what do you think about uggs?

“i think that ugg 
stands for ugly, but 
they are pretty 
warm and kind 
of comfortable, 
which is why i 
own a pair. they’re 
really unattractive 
though.”

Junior Olivia Patrick

what new club are you most 
excited about?
“i’m most excited 
about The Office 
Club, because 
The Office is my 
favorite show. i 
really like getting 
to talk about it 
with other people 
who share my 
interest.”

Sophomore Zoe Collis

by cassielowery, 13

rat. When most people see that 
word, a furry rodent comes to mind, 
but for some students, it might not 

be that easy. 
According to the International Dyslexia 

Association, a child with dyslexia confuses 
letters in words, so that RAT may appear as 
ART instead. People with dyslexia struggle 
with any skill related to language. 

Junior Emily Long was diagnosed with 
dyslexia in second grade, but that was far 
from the end of her struggles.

“I didn’t actually learn to read until 
around fourth or fifth grade,” Long said. 
“They tried to teach me how to read for 
around four years with this program that 
didn’t work.”

Reading and writing difficulties cause 
dyslexic students to fall behind in school, so 
it is crucial for educators to identify and aid 
students with the disorder.

According to an Aug. 30 report by the 
Ohio Department of Education, Upper 
Arlington may be overlooking the additional 
attention dyslexics need as students. The 
ODE’s investigation was prompted by a 
group of parents who reported to the ODE 
that the UA school district failed to follow 
state policies regarding the requirements 
for students with suspected disabilities. The 
report cites a failure to correctly evaluate and 
provide intervention to these students. 

Such evaluation and intervention would 
have helped Long, who said her younger 
sister, also dyslexic, was taught through the 
Orton-Gillingham approach at the private 
school she attends. The website for the 
Academy of Orton-Gillingham states that 
it is based off of “scientific evidence about 
how persons [with dyslexia] learn to read 
and write.”

“[My sister] is in the third grade and 
because of this method she can actually 
read at a fifth grade level,” Long said.

Long is disappointed in the lack of 
effort UA puts toward identifying and 
supporting dyslexic students.

“[UA] doesn’t usually help to test kids 

for [dyslexia,] and [the school] doesn’t 
like to diagnosis kids with it,” Long said.

Long additionally believes that the lon-
ger kids go without a diagnosis and treat-
ment, the farther they fall behind in school 
and the worse they feel about themselves. 

“I don’t want any kid to feel the way I 
felt,” Long said. “That’s why this investiga-
tion needed to happen. It’s not going to 
affect me at this point, but it can help all of 
those kids who are coming up.” 

Julie Martin, legal counsel for the Upper 
Arlington City School District Board of Ed-
ucation, wrote back to the ODE noting er-
rors in the complaints that were filed, as well 
as in the investigation and resulting report 
by the ODE. According to Martin, many of 
the complaints were outside the relevant time 
frame and can’t be used as evidence against 
the district. Also, the letter stated that four 
of the students listed in the complaint had 
already had their cases assessed and the ODE 
had sided with the district. 

The district is fighting all allegations 
made against their policies. Martin wrote, 
“Because the district did not admit error 
and there is no evidence that the district 
made errors, the complaint must be dis-
missed in its entirety.” 

Many others, including Long, disagree 
with the district’s statement that the ODE’s 
report is inaccurate. 

“That is just not the case,” Long said. 
“[The school has not] done everything right, 
and they need to own up to it. I don’t agree 
with what they’ve said at all.”

On the other hand, Long noted that Up-
per Arlington is far from alone in regards to 
neglecting the needs of dyslexic students. 

“Generally a lot of schools are having the 
same trouble as Upper Arlington,” Long 
said. “Our district isn’t doing significantly 
worse than any other.”

It is yet to be seen what will become of 
the investigation and whether or not the 
school will implement any changes in its 
policies. Long, along with other advocates 
for improvements to education for children 
with learning disabilities, hopes this will be 
resolved as soon as possible. 

District under fire
Upper Arlington schools under investigation  
for violating learning disabilities policies
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by katemagill, ’13

A
s the Nov. 8 election looms, one issue stands out as the 
most controversial and discussed topic on the ballot: Issue 
2, which has the potential to repeal Senate Bill 5. 

Senate Bill 5 has caused debate throughout the state between 
public employees and administrators. Sponsored by first-term 
Ohio Sen. Shannon Jones (R), Senate Bill 5 would limit collective 
bargaining rights for public employees. According to the 
General Assembly of Ohio, the bill states that public employees 
would work directly with administrators when negotiating job 
conditions. When an agreement could not be reached during 
employee-administrator negotiations, 
the administrator would make the final 
decision on issues such as payment and 
pension. These measures have created 
dispute throughout the state on the 
right of public employees to voice their 
opinions and concerns in negotiations. 

The bill is also supported by Gov. 
John Kasich (R), who said the bill will 
save the state as much as $1.3 billion by 
cutting pay increases for public workers 
and requiring workers to pay more 
for health insurance, according to the 
March 2, AOL News story “Ohio SB 
5: The Anti-Collective Bargaining Bill 
Explained,” by Mary Phillips. 

In addition to Kasich’s cited $1.3 
billion, Jones said the bill will provide local communities with 
a more flexible way of negotiating between employees and 
administrators, which will ultimately save local economies and 
jobs. In an interview with Cincinnati.com on March 4, Jones 
explained the problems the bill is meant to solve.

“These cities and school districts and townships and counties 
are going to crumble and be forced into mass layoffs if we don’t 
provide some flexibility,” she said.

Teachers throughout UA disagree with such statements, 
and some are taking a stand against the bill by attending rallies, 
writing letters to local papers and giving testimonies. One 
leader of the movement has been Wickcliffe Elementary School 
Instructional Specialist and former Ohio Teacher of the Year 
Maureen Reedy. She has voiced her concerns about the bill and 
its effect on public employees throughout the state.

“Senate Bill 5 takes away the voice of the professional,” Reedy 
said. “[Public employees] have a lot to bring to the table and 
it makes no sense to silence our voices. It’s not good for our 
students, and it’s not good for the community.” 

As co-president of the Upper Arlington Education 
Association, Warren Orloff also has serious concerns about the 

potential for administrations to halt good communication and 
compromise with employees. 

“If we are negotiating, and we can’t agree, then the decision 
will be made by the administration,” Orloff said.  “It sets the table 
for them to get whatever they want.”

Both Orloff and Reedy feel that if the bill is left in effect, 
future teachers will be discouraged from working in the state, 
because of the changes the bill makes to the profession.

“[Senate Bill 5] rewrites job security for teachers. [It makes 
teaching] a less enticing job. I have a fear that in Ohio we’re 
taking a job that really should be directed at our most skilled 
students and making it less appealing,” Orloff said.  

According to Phillips’ AOL news story, 
supporters of the bill have promoted it as a 
money-saving measure, something that is 
necessary to save the state economy.

However,  Orloff said he feels this 
assessment of the bill is incorrect, calling it 
a “fluff issue.”

“Suggesting that this is saving the state 
money is a non-issue. It is not a money-
saver. It is a reform effort; it is not a 
budgetary effort,” he said.

Reedy said other efforts to save the state 
money should be considered rather than 
going forth with Senate Bill 5. 

“I don’t think that we should be 
quadrupling vouchers to charter schools,” 
Reedy said. “One out of two charter 

schools are on academic watch, while only one out of 11 public 
schools are.” 

Additionally, Reedy said she feels positive dialogue between 
the state and its educators can occur once the bill is repealed, 
which she is confident will happen.

“I think when this law is repealed, that’s when the positives 
will start, because that’s when we can go back to the drawing 
table,” she said. “We aren’t saying that some things don’t need 
to be looked at. But let it come from the people talking to their 
representatives.”

Despite the conflict that has arisen from the bill and the 
upcoming election, Reedy said she has experienced unanticipated 
support from the community, as well as an increased sense of 
colleagiality among her fellow teachers. 

“I am so proud and overwhelmed with the spirit, the support, the 
passion, the intellect and the commitment of my teaching colleagues 
in this district,” she said. “It has been overwhelming to see how 
connected we all are and how supportive we all are. That has been an 
unintended consequence of these really, really difficult times in the 
last six months. We’ve pulled together and there’s no place I would 
rather be than with my teaching colleagues in this district.”  

UA teachers take action against Issue 2,  
organize to repeal Senate Bill 5

SB 5

courTeSy mAureeN reeDy

UA teacher Maureen Reedy gives a speech at a Senate Bill 
5 rally. Reedy has been a leader in the effort to stop Senate 
Bill 5 and Issue 2.

Rallying the Troops
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by emmaklebe, ’13

with every passing minute on 
the clock above the action-
filled pool, the water polo girls 

grew that much closer to becoming state 
champions. Finally, the clock reached 0:00 
and referees’ whistles ended the game, along 
with a natatorium full of cheers and excited 
screams. The UAHS water polo girls had 
just won the 2010 state title. 

To say this scene from last year was 
exciting would be an understatement. 
Winning the state championship means 
everything to the team, and they hope to 
experience a similar victory in the 2011 
state tournament.

After nine state title wins and 
outstanding season records, the girls water 
polo team has left a legacy. This year is no 
different in that they are still set on the 
ultimate goal: the state championship. 

As the season progresses, so does their 
confidence. The girls have confidence that 
they can win the state tournament.

Senior captain Kelly Steibler is hoping 
for another win this year. She said she has a 
strong belief that the team can go far at state. 

“Our team has a very big chance of 
winning state this year. We have a young 
team, but the learning curve has been 
huge and we are improving so much 
every week,” she said. 

Also a captain, senior Katie Johanni 
echoed Steibler’s sentiments.

“If we can stay focused over the next few 
weeks and not let our previous victories go to 
our heads, I think we have everything it takes 
to end the season with a state title,” she said.

While the team has undergone changes 
since the 2010 season, Steibler remains 
confident in the group’s ability. 

“Although we lost some key players from 
last years’ state championship team, I think 
we can be just as successful,” she explained.

Much preparation is needed before the 
state tournament, but practices, games, and 
invitationals give the girls a head start.

Steibler said that scrimmaging at 
practice prepares the team for games. 
In one tournament specifically, the 

Girls water polo Bears are 
confident in their ability to 
pull out a state win 

Senior Beth Long takes a shot on a goal during an after school scrimmage at practice.  Scrimmaging helps the girls 
work together and prepare for states games.

PhoTo by hANNAh hArPer

Beast of the East—which took place in 
Pennsylvania Sept. 23 and 24—Johanni 
said the girls really benefited from the 
gameplay.

 “Going to Beast of the East and 
getting to play against teams at a higher 
level was great practice and preparation,” 
she said. 

Johanni also said the teams’ attitude 
plays a role in preparation. 

“At this point in the season, mental 
preparation is just as important as physical, 
so positive thinking is huge,” she said.

The swimmers have learned to work 
together and improve throughout this fall 
in order to accomplish their final goal. 

“[Winning the state title] will take a 
lot of determination and motivation but 
we have the skills and the team chemistry,” 
Steibler said. 

Steibler is confident in her team’s strategy 
to wear out their opponents in order to win. 

“Our team has very strong swim skills, 
and we tend to tire out the other teams 
pretty quickly,” Steibler said. “We will have 
to run our plays and defenses correctly, of 
course.”

 Johanni also believes that tiring out the 
opponent is the best strategy. 

“We have started to up the conditioning 
so we can focus on endurance a lot and 
become the more fit team,” she said.

The girls water polo coach, Dan 
Peterkoski, has contributed immensely to 

the teams’ success. 
 “Our coach really pushes us to compete 

our best,” Steibler said. 
She described how Peterkoski pushes 

them to succeed.  
“He can be intense at times, but in the 

end we appreciate it because without him 
we would not be as good as we are.”

If there is one team the girls need to 
look out for, it is Thomas Worthington. 
According to Johanni, Thomas 
Worthington is their biggest rival because 
both teams know each other’s tricks. This 
is where the team’s hard work at getting 
into the best shape possible will allow 
them to outplay Thomas Worthington.  

“With them, the game is more mental, 
so it adds a level of difficulty,” Johanni said.

Whether the season ends with or 
without a state title, the girls know their 
team has had another hardworking season. 

“If we don’t win state, it will be 
disappointing; however, I will personally be 
proud of the season as a whole,” Steibler said.

 Johanni feels the same way when 
reflecting back upon their season. 

“I have been nothing but impressed and 
proud of the team so far this year,” she said. 

After a season of victory and fun memo-
ries, Johanni won’t let this final tournament 
make or break their team’s season. 

“There is so much to be proud of I 
wouldn’t let one game ruin the spirits of 
the entire season,” she said. 
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From waiflike models to rail-thin 
celebrities, the media’s message 
that ‘thin is in’ shapes many girls’ 
perceptions of their bodies— 
and their self-worth

by carlytovell, ’13

he flat-screen Tv flickers on just as the 
clock hits 10 p.m. Tyra banks dances 
across the screen to the electric beat 

of her show’s theme song.
As junior katie Dunn’s stomach grumbles 

for a late night snack, she distracts her hunger 
with her number one guilty pleasure, com-
petition and reality show, America’s Next Top 
Model. over the next hour, Dunn studies the 
emaciated bodies of the reality show contes-
tants. mesmerized, her thoughts wander to 
how she can improve her body and be more 
like them. 

She begins to ponder: what is true 
beauty? in the media, beauty is depicted as 
skinny runway models and bony celebrities. it 
is a relentless force, defeating body image 
confidence in some girls or revamping it 
in others.

an altered outlook
For Dunn, body image was something 

she thought about regularly, affecting not only 
her daily life but also her future plans. with 
dreams of someday working in the fashion 
industry, she strove for an ideal look, one that 
fit the media’s unyielding standards of beauty. 
every morning and before each high school 
event she would plan and perfect each and 

every outfit, hoping to accentuate her 
slim figure. 

“The media advertises beauty as correlat-
ing with being skinny,” Dunn said. “Since i really 
want to work in the fashion industry someday, 
i feel like in order to pursue that dream i have 
to be the ‘perfect’ size.”

other students 
agree with Dunn’s 
view that the media 
displays unrealistic 
standards of what 
a beautiful woman 
should portray. 
From the scantily-
clad, skeletal models 
plastered on the pages of the glossy magazine 
pages to the razor-thin actresses on various 
television shows, the growth of the media’s 
version of “true beauty” continues to impact 
the bodies of young girls.

Freshman Anna cecutti said the media 
skews teenage girls’ views of what character-
istics define beauty. She noted that magazine 
advertisements aimed at adolescent girls are 
particularly problematic. 

“i feel like when i’m looking at magazines, 
they send the wrong message towards teen-
age girls,” cecutti said. “like showing that all 

these girls are tall and skinny, and that you 
need to be like that in order to be pretty.”

The Tv show America’s Next Top Model 
has always had contestants with a multitude 
of looks, but with one common size: small. 
in the Aug. 16, 2010 article “America’s Next 
Top model’ contestant Shows off Shock-

ingly Thin waist,” 
Sheila marikar 
of Abc News 
wrote about the 
frail frame of Ann 
ward, a 19-year-
old contestant 
measuring six feet, 
two-inches tall.

“An adult’s hands [could] easily fit all the 
way around her waist, as judge miss J. Alexan-
der [demonstrated] in a trailer released from 
the show,” marikar said.

As one of the smallest sizes ever seen 
on the show, ward later went on to claim 
the title of America’s Next Top Model, thus 
sending the message to viewers that being 
skinny is beautiful. 

Dunn explained how the popular Tv show 
glamorizes the petite sizes of the contestants, 
transcending the message that body weight 
and looks can directly affect one’s personal 

‘‘
i don’t wear the labels, or 
act the way the media says 

i should, i just do my own thing, 
and i like the way i am, so i’m not 
going to let the media define me.”

Junior Abbi Jackson 

SKIN

on the red carpet
Actresses at the Emmys model 
their gowns—and their bony frames

Left to Right: Padma Lakshmi from Top chef. 
Julianna Margulies from The good wife. Kerry 
Washington from Scandal. Annie IIonzeh, Minka 
Kelly and Rachael Taylor from charlie’s Angels. 
Julie Brown from modern Family.

courTeSy JAy l. cleNDeNiN/mcT courTeSy JAy l. cleNDeNiN/mcTcourTeSy JAy l. cleNDeNiN/mcTcourTeSy JAy l. cleNDeNiN/mcT
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success and eating habits. 
“The more i watch the show the more i 

want to look like the people i see, so i think 
it has definitely started to affect how i see 
myself weight-wise and impacts what i eat,” 
Dunn said. 

America’s Next Top model compelled 
Dunn to begin various diets to maintain her 
figure. in one of these diets, she had to count 
each calorie she ingested. Dunn admitted that 
she quickly became tired of the regimen, and 
discovered new ways to satisfy her im-
age infatuation. one of these alternatives 
was exercise. 

“Trying to get away from dieting, i chose 
to start working out more,” she said. “i take 
a lot of various workout classes including 
spinning and body combat at my gym now, 
which improves my self confidence of staying 
fit without having to go on a diet.”

mashing the media
Dunn is not the only uAhS student with 

the goal to be a high-heeled-wearing “fash-
ionista.” in manhattan, junior Abbi Jackson took 
the first steps in pursuing her modeling career.

For Jackson, the “perfect image” of the 
models seen on the cw’s top-rated model-
ing show, ANTM, was not any different from 
the ways of the manhattan modeling world. 
Jackson used her confidence, bold personality 
and modeling heritage to become successful 
in the industry.

After booking photo shoots frequently, 
Jackson met with her current agency, wil-
helmina models, in the pursuit of taking her 
talents to the next level and with the possibil-
ity of shoots and shows in New york city.

“when i met with [wilhelmina models] 
they said that my look, height and personality 
were perfect for what they were looking for, 
but that if i wanted to have more oppor-

tunities in the city, i would have to lose ten 
pounds,” Jackson said.

health teacher Stacey hoover 
discussed her thoughts on society’s 
pressures to be thin, as well as the larger 
effect it has on girls who live in bigger 
cities due to the extensive amount of 
advertising in urban areas. 

“i think that girls in cities feel the pressures 
of society more so than in rural areas [and] 
fashion trends come more quickly,” she said. 
“what i mean by fashion trends is not just 
even the way that we dress, but the way that 
we are expected to be 
physically. The pressures 
trickle down slower 
into the rural ares, but 
i do believe that city 
girls probably do feel it 
more quickly.”

however, Jackson 
used her confidence 
to combat the media’s 
influence. She took 
pride of who she was 
and what she stood for, 
and decided she wasn’t going to let the media 
alter that.

“i feel like it’s hard to meet genuine people 
in the modeling world, people feel like they 
need to play a certain role in the industry and 
i’m not going to become like that,” Jackson 
said. “one thing my dad has taught me from 
his experience is that in modeling you have to 
always remember that you are representing 
yourself. i feel like if i change my personality 
to be a part of the industry like so many of 
my friends have, i will be representing what i 
‘should’ be like, not myself.”

like Jackson, senior Jackie hobson 
disregards the media’s influence on weight 
and body image. 

“i don’t base myself off the media because 
i don’t believe it’s right. everyone is their own 
person and just because magazines and Tv 
shows may make certain things out to be 
cool and ‘in’, that’s not how i see everything,” 
hobson said. “we should be ourselves and 
not someone else created by [the] media.”

Despite her claim that the media impacts 
how teenage girls think about their bodies, 
cecutti is in support of Jackson’s claim: to not 
live through the messages the media is send-
ing. She explained how she acts in response 
to the media and why.

“i know people who aren’t very con-
fident and base their own views entirely 

Dove personal care 
advertisement better 
represents reality

According to the media Awareness 
Network, most beauty 

advertisements in the media promote 
body images in negative or unhealthy 
ways. on the contrary, Dove, a foundation 
and brand dedicated to building positive 

self-esteem in 
women, star ted 
a campaign with 
intentions to 
improve self-
confidence in 
women, inspiring 
them to feel 
beautiful about 
their natural selves

The brand, 
launched in 
2004, included 
advertisements, 
videos, workshops,  

and book 
publications. 
embodying natural 
beauty, the Dove 
“real beauty 
Project” challenges 
the way media 
promotes the “right 
look” for women.
The world-wide 
personal care brand 

has a mission to show true beauty from 
the inside.

The brand uses everyday women 
rather than rail-thin models. embracing a 
variety of shapes and sizes, Dove women 
exemplify true self-confidence.They are 
curvier, more natural-looking people 
rather than the thinner figures normally 
exhibited in the media.

The women’s center of media and 
body image at Southern connecticut 
State university stated that the current 
average weight of a model is 23 percent 
lower than that of an average woman; 
20 years ago, the differential weight was 
only about eight percent. There has been 
a drastic increase in the last 25 years 
dealing with women’s body issues. Dove’s 
mission is to go back to celebrating 
women’s natural physical variation.

Since the campaign began,  Dove 
reports that women’s views in themselves 
have increased by 60 percent.  

Dove’s “Real Beauty 
Project” depicts 
women of many 
shapes and sizes in 
its advertisments. The 
campaign is meant to 
honor “true beauty,” 
which they say comes 
from the inside, as well 
as improve women’s 
self-confidence.

courTeSy Dove

by katiehosket, ’13

courTeSy JAy l. cleNDeNiN/mcT courTeSy mArk boSTer/mcT
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from the media, but for 
me personally i don’t really 
try to be that way. That’s 
mainly because of the 
people i know, and what 
they’ve been through,” she 
said. “by being involved 
in their problems, i don’t 
want to have to deal with 
them, so i try not to go off 
of the media.”

true beauty
Jackson’s motive of be-

ing her own individual may 
not be what the media 
is trying to get across to 
young girls, but it is what 
makes her who she is. She 
discusses the importance 
of her personal identity.

“i don’t wear the labels, 
or act the way the media 
says i should, i just do my 
own thing, and i like the way i am, so i’m not 
going to let the media define me,” she said. 
“if that means that modeling can continue 
to work out for me then that’s great but i’d 
rather lose my modeling jobs then lose who i 
am due to the media.”

After considering her options and apply-
ing a levelheaded approach to the situation, 
Jackson decided on pursuing her career 
the way she was, without caving into the 
expectations from the media. with assur-
ance in her look and what she stands for, she 
disregarded the fashion industries artificial 
poster child of beauty.

“i know what my potential is in modeling, 
and i think that i can be successful through-
out my career without having to change who 
i am,” she said.

on the runway
High-fashion models lack curves

Left to Right: A model presents fashion by Jenni Kayne dur-
ing Fashion Week in New York City, New York, on Thursday, 
Feb. 10. 

Junior Abbi Jackson shows that she can walk the runway 
with the best of them without having to conform to the 
media. Jackson is shown walking at the Fall 2011 Rowe 
Fashion show. 

A model presents fashion by Jenni Kayne during Fashion 
Week in New York City, New York, on Thursday, Feb. 10.

certain advertising exemplifies unrealistic figures

A current rising issue in the media is that advertisers and companies in the 
fashion industry are advertising women who are “touched-up”—an effect 

that makes them look entirely different than their natural selves.
one such image is that of a recent ralph lauren advertisement featuring 

model Flippa hamilton, who appeared much thinner than her natural self. 
retouching models to enhance their slim figures is the latest fad, according to 

Tara Parker, a health writer for the New York Times.
 “The issue is whether these unrealistic images lead to low self-esteem, eating 

disorders and weight prejudice among the readers who see them,” she said.
based off a study made by Aric Sigman, a writer for The biologist who worked 

with the royal college of Psychiatrists, concluded media really does impact 
personal persona of body image. 
“exposure to visual images depicting attractive females is found to alter women’s 

perception of their own sexual attractiveness,” he wrote
Glamour head editor cindi leieve told the New York Times that readers want a change. 
“Fashion magazines are always about some element of fantasy but what i’m hearing 

from readers lately is that in fashion, as in every other part of our lives right now, there 
is a hunger for authenticity,” she said. “Artifice, in general, feels very five years ago.”  

This Ralph Lauren 
advertisement raised 
the hackles of the 
public. Criticizers claim 
it was an egregious 
example of photo 
manipulation to make 
a model appear even 
more emaciated in the 
name of beauty.

courTeSy rAlPh lAureN

by katiehosket, ’13

courTeSy grAylock/AbAcA PreSS/mcT courTeSy lowe PhoTogrAPhy courTeSy grAylock/AbAcA PreSS/mcT

coming to terms
once coming around to Jackson’s 

perception, Dunn grasped the concept of 
what beauty actually meant to her. She ad-
mitted that the industry she once greatly 
longed to be a part of was slowly breaking 
her apart. in response, she put more focus 
on aspects of her life that prove more 
significant than body image. 

“i feel like after getting over the diet-
ing and talking about it with the people 
i’m close with, i started realizing that my 
friends and family are the most important 
thing,” Dunn said. “ i realized there are so 
many other things that they like about me. 
i always knew that everything wasn’t just 
about looks and now it’s just not as much 
of a concern of mine.”

while the unrealistic illustration of beauty 
displayed by scrawny models and celebri-
ties may alter the body images of girls, some 
students have discovered ways of portray-
ing “true beauty”—a concept that is not 
defined by the media’s grueling standards. 

“i know now that there is so much more 
to being beautiful, like intelligence, kindness 
and humor. i am determined to make it in 
the fashion industry, but i am also determined 
to not let the media define me,” Dunn said. 

hoover reiterates the thoughts ex-
pressed by Jackson: body image is only skin-
deep, and inner beauty is what really shows.

“girls in high school need to know that 
there’s a lot more then just looking good,” 
she said. “it’s about being confident and feel-
ing good about who they are inside.”  
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Home Profile Account▾

Event Invitations  See All

Fall Follies
The UAHS Vocal Music Program 
will be hosting their annual Fall 

Follies choir concert. Showcasing Arlington’s six 
choral programs, students will perform music 
corresponding with their theme:  “The Great 
American Song Book.” According to the UAHS 
Vocal Music Program Website, the concert features 
compositions from the 1920s-1960s:  “From Tin 
Pan Alley, to ragtime, jazz, blues, and even early 
rock-n-roll, our goal as a society is to preserve 
our history and the popular tunes from this time 
period.” For more information on purchasing 
tickets, visit: http://www.uavocalmusic.org.

Oct. 27, 2011, 7:30 p.m.
Oct. 29, 2011, 2:30 p.m.
Oct. 30, 2011, 2:30 p.m.

RSVP: Yes • No • Maybe

Glow Max
Team Delta Max invites all 
students to attend the “Glow 
Max.” Their first of many parties 

to come throughout the year, “Glow Max” is 
expected to be one for the record books. TDM 
leader, Junior Maggie Fitz, promises a fun-filled 
night:  “Glow Max is a neon-themed dance 
party where students can have fun without the 
pressures of drinking.”  Admission upon entrance 
is $5.00. 

Oct. 28, 2011, after football game
UAHS Lobby

RSVP: Yes • No • Maybe

           Info

Brian Chandler poked you. 
Poke back? 

           Wall

Band Members

Michael 
Krugar

Mana Osada Joey 
DePascale

Max Frecker Zane Petosa Mickey 
Croxton

Colin
Corna

Alex Harris Anthony 
Caradonna

           Notes

           Photos

The “Bear Book” will profile one student in each issue of 
Arlingtonian throughout the 2011-12 school year. Selected 
by the staff, the profiled person shares his or her views and 
opinions in a format similar to a Facebook page.

Nate Smallwood: Homecoming King!

 Class of 2012 m UAMB Drum Major  Plays Trombone  Enjoys Photography

About Frank Epitropoulos

Interests Baton Twirling, Photography, Trombone

Classes Band, Functions and Analysis, Sociology, AP Literature and Composition, AP 
Government, IB History Year II

Future Plans Aspires to be the Drum Major at The Ohio State University and later on be a 
Photographer/Coffee Shop Owner in Seattle, Washington

Arlingtonian
When did you first learn the art of baton twirling and how long did it take you to master 
this art form?
Oct. 28, 2011 at 3:15 p.m.  Like • Comment

Nate Smallwood
I started learning between freshman and sophomore year. That summer I would practice 
everyday for hours and it came pretty quick. I don’t think that I’ve fully mastered baton 
twirling, but I continue to grow, learn and improve each time I perform.  
Oct. 28, 2011 at 3:18 p.m.  Like • Comment 

 
Arlingtonian
What is the hardest part about being a drum major?
Oct. 28, 2011 at 3:20 p.m.  Like • Comment

 Nate Smallwood
It’s a pretty big leadership role. I have to maneuver the band around places, know what to 
do and constantly make important decisions.
Oct. 28, 2011 at 3:28 p.m.  Like • Comment

Arlingtonian
What does it feel like to have hundreds of your fellow classmates chant your name after 
a performance?
Oct. 28, 2011 at 3:32 p.m.  Like • Comment

 Nate Smallwood
It feels really nice to know that they appreciate the band and I love it. I know that when 
they chant my name, a lot of it is for the band because in a way I’m the face that gets to 
be in the spotlight.  I know that when they’re cheering for me, it’s all for the UAMB!
 Oct. 28, 2011 at 3:34 p.m.  Like • Comment

Arlingtonian
How do you feel the relationship between the UAHS marching band and the support of 
the student body differs from most other schools? 
Oct. 28, 2011 at 3:38 p.m.  Like • Comment

 Nate Smallwood
It is absolutly amazing and has made this season so much better. All the work Spirit Club 
has put into everything shows.  The UAHS marching band and the student body have a 
relationship seldom seen at other high schools.
Oct. 28, 2011 at 3:42 p.m.  Like • Comment 

Arlingtonian
What do you like best about being the drum major at UAHS? 
Oct. 28, 2011 at 3:45 p.m.  Like • Comment

 Nate Smallwood
I really like the relationship I have with people in the band. Everyone is really supportive 
and funny. I love my bandies to death!
Oct. 28, 2011 at 3:51 p.m.  Like • Comment

Q&A with Nate Smallwood
The Antlers Passion Pit Phoenix 

Shutter 
Island

The Great 
Gatsby

Leaves of 
Grass

The Daily 
Show

Criminal 
Minds

C-span

China 
Dynasty

Raising 
Canes

Chipotle 

Remember 
the Titans

The  Dark 
Night

The Lion 
King

Freelance 
Whales

The History 
Channel

M83

Favorites

Beggar’s Night
Grab your costumes and 
candy baskets because this 
year’s Beggar’s Night falls on 

Halloween! A childhood tradition for most Upper 
Arlington residents, Beggar’s Night has always 
been a holiday favorite within the community. 
Whether you’re dressing up or passing out treats, 
Beggar’s Night is enjoyable for Arlingtonians of all ages.

Oct. 31, 2011, 6-8 p.m.
RSVP: Yes • No • Maybe

Election  Day
Students who are 18 or older are 
eligible to vote  on Election Day 
on important topics including:  

The Board of Education, City Council and Senate 
Bill 5. Identification is required upon voting.

Nov. 8, 2011, 6:30 a.m.-7:30 p.m.
RSVP: Yes • No • Maybe

IMAGES COUTESY: DISNEY, FRENCH KISS RECORDS, VIRGIN MUSIC, COMEDY CENTRAL, C-SPAN, CBS CORPORATION, WARNER BROTHERS 
ENTERTAINMENT, CHINA DYNASTY, RAISING CANES, CHIPOTLE, GREEN LABEL SOUND, THE HISTORY CHANNEL, TEAM DELTA MAX, UPPER 
ARLINGTON VOCAL MUSIC PROGRAM.

compileD by abby goDarD
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Senior 
Valerie Braaten
“luna lovegood”

Freshman 
Joe Huddle

“where’s waldo”

“I chose to be Luna 
Lovegood because we’re 
both pretty weird and we 
like to creep people out.”

1 reese’s peanut  
butter cups2 kit-kats

3 candy corn

4 Snickers

1
2
3
4

paranormal 
activity series

halloween series

insidius

Saw series

1 super heroes 

2
3
4

witch 

Promiscuous attire

“I mean, we had a Waldo 
costume in our 

basement, so I decided, 
‘What the heck I should 

just be Waldo.’ ”

ghost

12
3
4

broken mirrors

ghosts

bloody mary

black cats

PhoToS by chriSTiNe JoNeS

Source: voluNTAry ArliNgToNiAN Survey oF 153 STuDeNTS

Favorite Candy Favorite Movie

Favorite 
Costume

Favorite 
Superstition

comPileD by Aly gorDoNPhoTo illuSTrATioN by elizAbeTh TzAgourNiS

Juniors Elizabeth Tzagournis, Allee Overmyer, Marky Dieker and Bonnie Igel pose for a 
photo during camp. Applications to be a camp counselor are available in spring 2012. 

PhoTo by elizAbeTh TzAgourNiS

counselor reflects on experience
by elizabethtzagournis, ’13

we all remember our experiences at camp oty’ okwa as 
sixth grade students: taking long hikes in the forest, eating 

home-cooked meals served family style and preparing our cabin’s 
skit for the bonfiire on the last night. For most former campers, 
there are only fond memories of the time spent in hocking hills. 
i recently had the opportunity to revisit Sixth grade camp as a 
counselor and experience again many of those memories. 

There was the crunch of wet leaves underfoot and the damp, 
earthy air you can only find deep in the woods. Nature was 
living and breathing all around me. There was no cell phones or 
Facebook in sight.The majority of the day i had no idea what time 
it was, and i loved it. 

 The trip in its entirety was quite enjoyable, but that’s not to 
say there weren’t any challenges. Though i would consider myself 
highly capable in most aspects of camping, i did experience an 
unforeseen problem: the bugs. 

They were everywhere. crawling up my legs, biting me in 
my sleep, and scurrying across the ground. There was no getting 
away from nature’s array of monsters. i am pretty sure a spider 
convention was being held in our cabin. 

Though i’m kind of a wimp when it comes to bugs, i tried not 
to let it stop me from enjoying my time at camp and helping my 
sixth grade kids do the same.

other than the freakish creepy crawlies, camp was generally 
smooth sailing. The attitude of both counselors and campers alike 
was of fun and friendship. This was especially evident at the camp 
hoedown on our first night. 

Now, one more thing about me: i’m not a dancer. but at 
this hoedown, you would have thought i was beyonce. All the 
counselors were wildly dancing to the infectious music, pulling shy 
clusters of kids off the walls and onto the dance floors. 

whatever we did, we did together as a group. That’s what 
made friendships and forged bonds, turning Sixth grade camp 
into something more than just a few days of hiking in the woods. 
A meandering stroll through hidden cave or a vigorous ascent 
up backbreaker hill would not be the same without the people i 
was with—the other counselors, the kids, even the teachers. even 
though my workload upon return was high, and i didn’t see the 
light of day for the majority of the following weekend, i’d do it all 
again in a heartbeat.  
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by oliviamiltner, ‘13

the evolution of online social net-
working is clear. It began with e-mail, 
then instant messaging and Myspace. 

Now, there are Facebook, Skype and Twitter, 
and recently, a new site: Google+.

Although they may seem similar, Face-
book and Google+ have features that make 
each unique. Junior Greg Hickey said that 
along with organizational differences, the 
two have different views on confidentiality.

“I’d say that [Google+] does a better job 
with privacy,” Hickey said. 

According to him, Google+ keeps more 
personal information private by default 
than Facebook does.

The website also introduces new fea-
tures, such as streams and hangouts, which 
could be compared to Facebook threads 
or video-chat, respectively. According to 
junior Megan Steedman, these elements 
are positive additions to the site.

“My favorite part about Google+ is 
probably hangouts...It’s cool because you 
can have up to 10 people chatting at the 
same time,” Steedman said.

The recent changes to Facebook’s 
chat are another factor that could push 
Google+ to the top.

“I hate the way Facebook does chat 
now. Private message and chat should still 
be separated. [That was a] bad change,” 
Hickey said.

These modifications, although focused 
around keeping users, could have the 
reverse effect.

“I think maybe Google had realized that 
some people were leaving Facebook because 
of all of the changes, so they took control 
of the situation and tried to draw everyone 
toward its new feature,” Steedman said. 

Although Hickey has not been using 

Google+ as long as Facebook, he believes 
it has definite potential.

“I think Google+ is off to a strong 
start, and with the backing support of 
Google’s creative teams it could be better 
than Facebook,” Hickey said.

Google+, which launched its Beta ver-
sion June 28, 2011, had a promising start, 
with over 20 million people joining within 
the first two months. However, the number 
of users on Google+ is still dwarfed by 
those of Facebook, which has over 800 mil-
lion active users, according to its website.

“I just checked who was in my ‘circles’ 
and I have 49 people in them. Not everyone 
has it right now, like Facebook, so it’s hard 
to have that many friends,” Steedman said. 

On top of the immense number of 
people on Facebook, Google+ also has to 
compete with the recent modifications 
announced by founder Mark Zuckerburg, 
which are focused on keeping users active 
on the site.

“Facebook constantly changes up their 
website design in attempts to make it 
more user friendly, even though most of 
the time it ends up making many users 
complain. If they can stay on top of the 
game, such as the addition of video chat 
and the partnership with Skype, then 
Facebook might be able to keep up the 
edge,” Hickey said.

So, while Google+ has made an impact 
in the world of social networking, its 
future is still questionable.

“If Google can add the right kind of 
features and people find more of a use 
for it than Facebook, then it could really 
thrive. But I don’t think it could really 
do what Facebook did to Myspace,” 
Hickey said.  

coning, also known as 
the “new planking”

48% YAY, 13% NAY, 38% UNDECIDED 

40%

uahs’s spirit week before 
homecoming

47% YAY, 31% NAY, 21% UNDECIDED

49%

first quarter as a good start 
to the 2011-12 school year

65% YAY, 20% NAY, 15% UNDECIDED 

amanda knox’s acquittal was 
the right decision.

                                                                                                                        

19% YAY, 19% NAY, 53% UNDECIDED

53%

65%

Data for this yay or nay compileD through a voluntary 
survey of 10 percent of the stuDent boDy.

attending a haunted house
this halloween

38% YAY, 49% NAY, 13% UNDECIDED

47%

comPileD by oliviA milTNer,

58%

48%

hollywood negatively affects 
a person’s body image.

63% YAY,  21% NAY,  16% UNDECIDED

63%

google+: a new     
  ace on the web
Google’s new social networking website has 
students questioning whether or not  
Facebook can stay on top of its online empire

google+ as the future for 
social networking

19% YAY, 58% NAY, 22% UNDECIDED

issue 2, which would limit 
collective bargaining rights 
for state employees, 
should be passed
21% YAY, 40% NAY, 39% UNDECIDED
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imagine: It’s your first day on the job 
at the local drive-thru, and your only 
hope is that you’ll make it through the 

shift without mishaps or getting yelled at 
by your coworkers. A car of high school 
girls pulls up and you offer them their va-
nilla and chocolate swirl ice cream cones. 
The driver extends her hands to grab the 
treats—but then at the last 
minute, she flips her hands 
to take the cones by the ice 
cream side. 

How are you supposed 
to react in this scenario? 
Should you chuckle and go 
along with it, stand there 
awkwardly or should you 
fight back? As they drive 
away laughing you stand 
there, stunned as you realize 
that you have just become a 
victim of coning.

Most high school students spend their 
lazy summer days in the midst of monot-
ony, lounging by the pool or playing video 
games to pass the time. Once that routine 
becomes blasé, students hunt for new 
ways to entertain themselves. The treasure 
in this summer’s hunt was coning.

Coning is the act of ordering an ice 
cream cone in a drive-thru. The twist is, 
you grab the treat by the ice cream, not 
the cone.

What’s the point of coning? By 
watching a myriad of videos from 
Youtube, it seems the reactions of the 
“victims” were amusing. This may be a 
reason for people to partake in the messy, 
yet entertaining activity.  

To most adolescents, a coning esca-
pade is simply a way to pass a lazy day 
of summer. But to fast food employees, 
coning can be insulting.

Corey Lewis, an employee of 
McDonald’s, is left confused after a 
coning experience.  

“Some kids ordered a cone of ice 
cream, and everyone was screaming, ‘No 
don’t give it to them! They’re going to 
cone!’ So I told them, ‘You better not be 
coning,’ but of course they did,” Lewis 

said. “I just don’t understand 
what would compel a person 
to do such a horrendous act 
like that. I didn’t do anything 
to them. Were they unsatis-
fied with the product or 
something?  I just don’t un-
derstand what it’s all about.”

Another employee at Mc-
Donald’s, Fatimah Fall, feels 
similarly but chooses to voice 
these feelings differently. 

“[Expletive], I throw it back 
at the [expletive] [expletive] 

everytime!  Everytime I do it,” Fall said.
Why these employees get so agitated 

is something coners question, while those 
employees then question coners. Em-
ployees generally feel belittled and taken 
advantage of. They claim that, as long 
as they are satisfied, the customers will 
disregard how the employers feel.

Meanwhile, the coners are confused as 
to why fast food employees are so taken 
aback by this action. They aren’t being 
insulted or harmed. People are simply 
trying to change things up a bit. 

Why should they conform to soci-
ety and grab their ice cream cones by 
the cone? The absurdity! Why not try 
something new and grab the ice cream 
cone by the ice cream? YOU try spend-
ing your entire summer at the pool while 
trying not to get skin cancer or become a 
TV zombie. Being a teenager during the 
summer is so draining.  

by mattiestevens, ’13
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Columnist examines an innovative 
and popular drive-through prank 

CONING though technically correct, the definition 
of beauty—a combination of qualities 

that please the aesthetic sense— is an 
unsuccessful attempt to give meaning to 
a hazy concept. The truth of the matter is 
simple: beauty cannot be defined. As history 
has shown, beauty is malleable, shifting 
according to societal expectations. 

beauty in the 21st-century holds a 
greater weight than in years past, driven 
by an omnipresent force: the media.many 
Americans—whether or not they admit 
it—are often captivated by “news” outlets, 
eager to learn of kim kardashian’s latest 
implants or who Justin beiber is dating this 
week. Despite their entertainment value, 
mediums like Us Weekly and People are 
similar to fashion magazines in that they 
all promote an unrealistic and unhealthy 
image of beauty. 

in April of 2010, britney Spears chose 
to resist the media’s deceptive behavior, 
releasing an image of herself before and 
after photoshop. The distinction between 
the photos was more than apparent, 
with the latter of the two boasting 
slimmer thighs, a smaller waist and 
unblemished skin. Spears showed girls that 
imperfections are not something of which 
they should be ashamed. imperfections are 
normal, even beautiful. 

As of late, some magazines have 
begun vocally celebrating normal-sized 
women; however, these same magazines 
continue to feature stick-thin models. in 
the September 2009 issue of glamour, 
the main story applauded healthy women 
and encouraged girls to be comfortable 
in their own skin. while, yes, this- was 
certainly a step in the right direction, the 
magazine  contradicted itself a mere 35 
pages later by featuring skeletal models in 
the issue’s fashion spread. 

one store in particular—
modcloth—has begun displaying its 
clothing on beautiful, yet healthy-looking 
women, who, unlike the models of most 
other stores, do not fit into size 0 jeans. 
if the media follows modcloth’s lead 
then men and women will begin to 
accept themselves as they are.  

the media’s portrayal of 
beauty must change
staffeditorial
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• Staffed by caring practitioners from   

The Ohio State University Medical Center

• No appointment necessary, with evening 
and weekend hours available

• Visits start at $59 and when applicable,   
we can bill your insurance

•    Patients under 18 years of age need a  
parent or legal guardian with them at the 
time of service

Locations
Gahanna Giant Eagle 
1250 N. Hamilton Road 

Market District Giant Eagle 
3061 Kingsdale Center

Hours
Monday – Friday: 8:30 a.m. to 8:30 p.m.
Saturday: 9 a.m. to 6:30 p.m.
Sunday: 10 a.m. to 4:30 p.m.

 FastCare clinics provide convenient 

care for common illnesses such 

as the cold and flu, strep 

throat, and sinus and 

upper respiratory 

infections.

medicalcenter.osu.edu/go/fastcare

 Combat cough  
and cold season
with FastCare

 


